
Product Design

Figma | Sketch

User Research

Invision | Zeplin

Voiceflow

Premiere Pro

Insight Development

User Experience Design

Interface Design

Conversation Design

Universal Design

Rapid Prototyping

Usability Testing

HTML | CSS | Javascript

Project Management 

Stakeholder Management

Master of Human-Computer 
Interaction - 2021

Carnegie Mellon University

BA Political Science - 2004
University of Western Ontario

Foundations in Design Thinking 
2015
IDEO-U

A problem solver who puts user research and strategy to work, designing products 

with business impact that add value to peoples’ lives.

camdavison.com
davison.cam@gmail.com
647-998-8326

Cam Davison

Education

Skills

Tools

Experience

Product Designer

Lead - Product Design, Upstart 

Led product design team end to end from idea to launch of online legal product.


Worked with founder to define product vision and strategic direction.

Through prototype testing, identified a key product issue and helped the 
business pivot strategic direction.

Reduced time lawyers spent on documents by 15% + reduced cost of legal for 
startups by up to 70%.

July 2017 - October 2018, Singapore

Product Design + Client Lead, Honda (MCHI Capstone Project)

Led research initiatives resulting in insights that identified a strong design 
opportunity from a broad problem space.


Designed a framework to create multimodal game experiences that take 
advantage of the unique affordances of the car, resulting in design and testing 
of 7 prototypes.

Created concept of the car as a data-driven game console, fostering  
connection for families. Client plans on implementing the concept in upcoming 
electric vehicle project.

January 2021 - August 2021, Pittsburgh, PA

Strategist - Advertising + Brand, LoyaltyOne
Strategist 2014 -2015, Toronto, Ontario

Account Supervisor, Digital + Innovation 2008 -2014, Toronto, Ontario

Led agency rebranding of Canada’s largest loyalty program, AIR MILES 
Reward Program, impacting 10 million active users.

In response to tight deadlines and resource limitations, I designed and earned 
buy-in for an agile creative method; combining ideas from design thinking and 
agile methodologies. This increased output by 40%, enabling the team to meet 
aggressive timelines.

Additional Experience

User Expereince Consultant - Alibaba Group - 2018, Singapore

Account Executive - Ogilvy + Mather Worldwide - 2006 - 2007, Toronto, Ontario

Won the President’s Circle Award for Innovation, the highest team 
accomplishment at LoyaltyOne, for leading design, development and 
implementation of NFC mobile wallet app.


Worked with Group Head of Supermarket to lead design team on human-
centred approach for a loyalty pilot in Southeast Asia.

Worked on global contracts with DHL and Cisco, executing 360 degree 
advertising campaigns.

http://camdavison.com

